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e Growing, established business based in Atlanta, Georgia
* More than 25 years of industry experience

« Unique company offering combined payroll deduction,
automatic qualification and no interest financing

« Licensed in all 50 states as a reseller of personal
computers, electronics and appliances

 Qver 120,000 and $180 million of orders serviced

e Customer satisfaction ratings over 90%
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Purchasing Power LLC
Ranked #121

by Entrepreneur Magazine

2008 - Ranked #50
of Hot 100 Companies
by Entrepreneur Magazine

2007 - Ranked #121
of Hot 500 Companies

The onfine home for Afianta small business owners and entrepreneurs.

CAT/\LYST

accelerating business

» HR & Staffing

wlegal = Sales & Marketing = Money & Banking = Office & Operations  w Leadership

»StartingUp  » Accounting

D. Keith Calhoun

2008 Catalyst
Magazine's Top
25 Entrepreneurs
and Ones to
Watch

Purchasing Power, LLC
Seplember 9, 2008

Purchasing Power is a full-service
provider ofvoluntary employee benefits
programs. It s the only company that
makes life-enhancing purchases such
a5 computers, electronics, and
household appliances available to
employees through payroll deduction. A
trial lawyer for 20 years, Keith left the
legal profession in 2000 and - afler a brief dabble in the dot. com bubble — joined
Purchasing Power. He restructured the company to focus on selling to insurance
brokers, not directly to businesses. In May 2008, Purchasing Powerwas named to
Entrepreneur Magazine's Hot 100 Fastest-Growing Businesses in America,

Awards & Recognition

Company Profile
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BOWER Some of Our Clients

@ Boise Cascade  [\eWellRubbermaid

Brands That Matter

%H/Dme JONES APPAREL GROUP

&
. AFGE@
HERSHEYS OCSEA I 12 ! =

RITE

Childrens

Healthcare of Atlanta

Catholic

Healthcare West w
E\REE/S d [PHARMACY |

CHW \ . / Here Everything's Better.”

With us, it's personal.
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PURCHASING

POWER The Challenge

40 percent of American households are on
the wrong side of the Digital Divide!

 They have no computer or they have an outdated one
e This is due to lack of cash or credit

« Computer manufacturers reject over 50% of credit
applications

1BLR.com, Business & Legal Reports, Best Practices in Compensation & Benefits, May 2005, Issue 705



?5’50\7\??1:“'5 The Solution

Employers Are Turning Computer Access at
Home Into a Voluntary Benefit

« Payroll deduction or the use of a convenient cash
discount program

 Guaranteed enrollment — no credit check and no interest
for 12 months for the employee

* No implementation cost or financial liability for employer

Help build digital empowerment for your employees
through Purchasing Power!



POWER Program Overview
* A voluntary benefit program offered to employees

- Employees use payroll deduction or cash to purchase name-brand
computers, electronics, appliances and other products.

o A full service provider

- Purchasing Power handles employee eligibility, marketing costs and
payment processes from start to finish.

- No implementation cost or financial liability for employer

* A convenient & easy alternative to traditional financing

- Computer manufactures deny credit to 40 to 50% of credit
applicants

- Guaranteed enrollment — no credit check and no interest for 12
months for the employee
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POWER

Computers

Purchasing Power offers
brand-new, current-line
computer products from
many of the major computer
manufacturers including Dell,
Acer/Gateway and Hewlett
Packard.

Electronics

Our line of consumer
electronics also feature top
tier brands and includes
cameras, home entertainment,
gaming,digital media

players, televisions and much
more! Some of our leading
manufacturers include Sharp;
Sony and Panasonic.

Home & Appliances
Purchasing Power offers
brand-new appliances from
leading manufacturers that
are highly rated in customer
satisfaction by premier
consumer publications.
Products include washer and
dryers, freezers, ranges and
refrigerators.

Product Overview




BOWER Program Benefits

Employer Employee
 NoO cost to employer « Easy Qualification
— Not liable for purchases — No credit check required; the
! : employee needs only to meet tenure
« No implementation fee or and salary requirements
participation - Easy Purchase

requirements
e Supports HR objectives

— Employee retention

— Pre-configured bundles, home
delivery & customer support
simplify the shopping experience

« Easy Payment

— Convenient 12 month repayment
plan via payroll deduction

— Online self-service

— Enhances benefits package when
costs are increasing to employer &
employee



Presenter
Presentation Notes
Quantity retention impact… get info with Elizabeth 


,9 pasLEe Marketing Material

An account Manager will specially develop a marketing plan with the employer. It includes:
»Marketing pieces are branded with employers logo.
»Purchasing Power handles the design & production of all materials.

Purchasing Power 7N Make Holiday ;
£ Andiforeia = Gift Giving Easy.

Payrall Deduction

Welcome to
Purchasing Power

B00000-XXXX]
o A v

. misrpeos=08
Launch Mailer ===

Benefit Fair Flyer

Purchasing Power and Ext Alabama Medical

k. Center make buying s computer easker than eves.
[— 1
-

Spring 2008 Mailer
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PURCHASING

POWER Communication Plan

e Benefit communication is planned around enroliment

periods:
—  Spring: March 15 — April 15
— Back-to-School: July 15 — August 15
— Holiday: November 15 — December 15

« A variety of communication vehicles are used
v Home mailers v’ Payroll stuffers
v' Email v Newsletters
v Posters v Intranet
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& Fower  Implementation Process

- Signed Agreement
Standard Client Launches
can occur within 6 weeks

o2 odl Eligibility Requirements
- Employee Census
- Bureau or Labor Statistics

Post Launch

- Account Manager will
constant follow up with
Client to ensure all is well

Implementation Call

- Communication Plan
- Payroll Process & Schedules

Program Launch !
- Website & 800 number |
available for orders



PURCHASING .

POWER Ordering & Enrolment
Employee places an order by web or phone.

Purchasing Power automatically verifies Employee's eligibility.

Once order is accepted, Purchasing Power notifies
manufacturer for shipment.

Files are sent to employer to begin payroll deduction.
Payroll deduction is every payroll for 12 months.
Equipment shipped directly to employee’s home.
Equipment received within 7 — 10 business days.

A 2Kk

Purchas ng Power Manufacturer Order Sh ipped Customer
Order with Builds Pr d ¢  to  Receives
OEM to Spec: Customer




PURCHASING

POWER Billing

Y
* Once the order is placed, the employee is

Included on the deduction “bill” sent to
employer.

 Employer ensures entry in to the next
payroll cycle.

* Frequency and format of deduction
schedules are determined during
Implementation to coordinate with |
employer’s payroll schedule and deadlines a




PURCHASING

POWER Customer Service

Customer service team includes:

* Purchasing Power’s best-in-class customer service
department

v Purchasing

v Order status

v Payroll deduction

v' List bill support

v’ 24/7 Web-based support

e Manufacturer support
v' Equipment

v Technical service

v’ Warranty repairs




PURCHASING Client Feedback
POWER

We have close to 35,000 associates and the feedback
we have received has been phenomenal! Some have
shared their experiences on www.mypowerstory.com! It
is a wonderful program and our associates are so
excited about it! We have been so overwhelmed with
the attention we have received because of this. They
know we are concerned about their needs and want to
help them to grow.”

Director of Human Resources
Retail Client
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PURCHASING

POWER Getting Started

—_

 Employer Agreement is signed

 Eligibility requirements determined
— Employee census
— Bureau or Labor Statistics

e Implementation Call
— Communication plan
— Payroll process and schedules

* File interface development and testing
 Program Launch!

|
Ssso20.d Moam 9 — ¢
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PURCHASING

POWER Contact Information

Purchasing Power, LLC
695 Pylant Street
Atlanta, GA 30306

404.609.5100
WWW.purchasingpower.com



http://www.purchasingpower.com/�
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